
5 BENEFITS 
OF INTEGRATING
EFFICY CRM ENTERPRISE WITH APSIS ONE



A good CRM solution will take away a chunk 

of the administrative tasks and paperwork 

so that you can focus on creating consistency 

in the sales journey and on the tasks that 

matter. But a great solution such as Efficy 

CRM Enterprise doesn’t just make life easier 

for your sales teams, it also improves the 

workflow and follow-up processes for your 

customer service teams as well.  Make a great 

solution even better by integrating your CRM 

with a marketing solution like APSIS One.

Integrating creates an even more 

comprehensive view of your customers’ 

behaviour on your website and marketing 

campaigns. Meaning your customer-facing 

departments can start relying on valuable 

insights instead of hunches, to deliver 

personalised communications—a crucial 

component of success.

If you want to improve your marketing and 

sales efforts, using just a digital marketing 

platform won’t help your efforts go far, and 

the same can be said for working with just a 

CRM system alone. Why? While CRM systems 

are great for ensuring you don’t work with 

data silos, there are limitations like being 

able to create precise audience segments, 

automating your marketing campaigns, and 

generating insights about your customer’s 

behaviour. 

If all of this valuable data sits in your CRM 

system and is isolated from your digital 

marketing efforts, how can you be expected 

to convert this into successful results? To do 

more with less, work with real-time data, and 

market smarter, your platforms need to be 

connected.

Regardless of whether you’re selling software 

or driving membership acquisitions, you 

will need a modern-day CRM solution that 

has the capability to gather insights on each 

prospect and customer. The data should be 

gathered not just from your sales-related 

activities, but also from your marketing 

campaigns, customer service interactions 

and even website behaviours.
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TEAR DOWN WALLS BETWEEN 
DEPARTMENTS

WANT TO GET MORE OUT OF YOUR 
SALES AND MARKETING EFFORTS?



Founded in 1998 in Belgium, Efficy’s goal 

is to help transform customer data into 

knowledge, while simplifying the work 

for everyone involved. Headquartered in 

Brussels with more than 18 local offices 

throughout Europe, Efficy CRM is used 

by more than 330,000 users from 13,500 

companies in more than 60 different 

countries today.

Efficy CRM is used by companies within 

Banking & Insurance, Management, 

Healthcare, Real Estate, Legal Services, 

Public Sector, and of course, Sales, 

Marketing, and Customer Service. 

In today’s competitive digital landscape, 

there is no one-size-fits-all approach 

when it comes to sales, marketing, and 

customer support. To successfully cater 

to over 13,500 clients across more than 10 

industries globally, Efficy CRM has to be able 

to adapt to the needs and demands of every 

business, ensure seamless ease of use across 

departments, and provide access to the most 

important data in real-time. 

While each company may have their own set 

of business requirements that need to be 

met, companies in different industries do 

share common needs that can be addressed 

with the functions within Efficy CRM 

Enterprise. Here are 15 features that Efficy’s 

customers love using to make a positive 

impact on their productivity:

Monitor sales opportunities  from the moment a prospect is identified, all the 

way through to signing the deal. Access all past and scheduled interactions linked 

to each opportunity to get a better understanding of the customer journey, and set 

up tasks and reminders. Have a total overview of your entire sales funnel at all times 

using tailor-made dashboards.

 

Take a new approach to learning and productivity with the CRM’s gamification 
capabilities—available as a desktop application and as downloadable iOS and 

Android mobile apps. Set up individual or team-based targets for employees to 

achieve, and assign profile badges to motivate or reward!

Send out quotations directly from Efficy CRM Enterprise. Sales teams can easily 

create and send a quote in a few clicks by selecting the services or products and it’s 

quantities. The quotation can be sent as a PDF file, direct from the opportunity to the 

prospect, linking all entities to the quotation.

Attach files to each sales opportunity to share and manage important 
documents, quotes, or contracts. Keep follow-up calls and sales conversations 

relevant by including the right information, and get notified when your prospect 

downloads your files.

SO, WHAT IS EFFICY CRM?



Link your competitors to a sales opportunity to see how your business is 

positioned on the same deal. Sales teams can also view ongoing or past opportunities 

against the competition.

 

Contacts with multiple job titles or working for different companies? Not a problem 

with Efficy CRM. You can easily track and manage any prospect or customer who wears 

many hats with the Multiposition management function.

Save time with Efficy CRM Enterprise’s automatic incident management tool. 

Automate cases based on the nature of the request or the customer score, and it’ll be 

redirected to the relevant customer service or sales representative.

Analysis and reporting should be reliable and flexible—like Efficy CRM 

Enterprise’s. Quickly produce reports, view them online from your customised 

dashboard with access rights settings applied, or save them as PDF or Microsoft Excel 

format.

Manage your events from start to finish, directly in the CRM solution. From 

sending out the invites by email or SMS and tracking registrations and attendance 

to generating documents and sending thank you notes—everything can be done in 

Efficy CRM Enterprise.

Monitor event registrations in real-time automatically or manually and see 

contact cards get updated instantly when they sign up for an event. This makes event 

reminders easy to manage.

MULTI-DEVICE SOFTWARE  
(Smartphone, tablet, computer, 

and all operating systems)

PROJECT MANAGEMENT
Coaching, e-learning, 

custom training, upgrades... INTEGRATIONS
Messaging, ERP, phone, 
reporting, e-mailing...

 OPEN 
Developers' area and APIs library

CUSTOMER SUPPORT
Online help, assistance, 

technical support...

Collaborative
platform
Anytime, anywhere, any device 



Validate every registration for an event, verify each prospect who signs up, and 

deny registrations that come from competitors.

Stay GDPR compliant with the Efficy Extranet. Customers can log in and view 

their request status so your sales and customer service teams will no longer need to 

personally answer emails or calls regarding cases. Let your customers manage their 

opt-ins, training and other preferences.

Efficy CRM Enterprise has an integrated Knowledge base so that anyone has access 

to important organisational, sales, or product-related info in a single click. Search 

for files by keywords in the document, by publication date, by category, by author, 

department, and more.

Each user in Efficy CRM Enterprise can completely personalise their own 
dashboard by setting up unique indicators with different display modes and filters to 

see information that’s only important to each individual.

Track all the interactions your business has had with a customer or prospect. 

Whether it’s a call, email, or meeting, the status, context, and next steps can be 

assigned and shared with everyone so anyone can pick up from where it was left off. 



With access to all these cool features in Efficy CRM Enterprise, can you imagine the possibilities 

you can achieve if you integrate with APSIS One? By adding marketing personalisation to the 

mix, it’ll be easier than ever to predict opportunities, make every stage of the customer journey 

relevant, and act when your leads are ready to convert—regardless of industry. While the 

benefits of a flexible system like Efficy CRM Enterprise are countless, we’ve hand-picked the 5 

most valuable advantages that marketers and businesses will stand to gain by connecting these 

two platforms. Get in-depth details on benefits like how to…

Say goodbye to inconsistent journeys and data silo headaches

Automate the repetitive or impersonal sales activities

Help sales follow-up effortlessly and deliver proactive service

Learn what your customers like, and how they engage with you

Enhance the customer relationship and elevate their experience



Do time-consuming manual exports 

and imports lead to duplicated data and 

outdated info—sound familiar? Working with 

old-school Excel sheets or disconnected 

systems is comparable to putting up walls 

between sales and marketing departments. 

The limitations of a data-void business will 

ultimately spill over onto the customer 

experience.  

Anyone whose role impacts the customer 

journey is accountable for the success of 

the customer relationship in one way or 

another. From the customer support agents 

and product developers, all through to 

marketing, sales and account managers. 

Getting access to up-to-date customer 

information is their first step to making a 

positive impact on the customer journey.

At the same time, we are living in an 

omnichannel world where customers are 

active across more touchpoints and devices 

than before. Just as our customers do, we 

jump between channels in the course of 

the same transaction and expect it to be 

seamless. For example, when we make 

a purchase in-store, we expect that our 

member perks carry over to our online 

account.

This is why working with just a CRM solution 

or a marketing platform alone restricts 

your sales and marketing efforts—data 

sits in silos. Syncing a user-friendly system 

like Efficy CRM Enterprise, to an all-in-one 

marketing platform like APSIS One, unlocks a 

smarter way to conduct business, get a 360° 

view of all customers, and allow for end-to-

end accountability. This saves your marketing 

and sales teams time, resources, and effort, 

so they can turn their attention to converting 

leads.

SAY GOODBYE TO INCONSISTENT 
JOURNEYS AND DATA SILO 
HEADACHES



There is a difference between working hard 

and working smart. Once you’ve made the 

first contact with a new lead, your next step 

should be to follow up; it’s the most basic 

way to convert your hot leads into sales. So 

the question is how can you manage your 

leads in the smartest way?

You may already know the answer to that 

question: and it’s the integration of a 

solution like Efficy CRM Enterprise to your 

marketing platform! Your sales teams are 

usually up to their necks in admin tasks, 

writing sales reports, and following up with 

leads. When you provide them with the tools 

to reduce the manual, repetitive tasks, it 

helps them carry out their day-to-day work 

much more effectively. The most successful 

conversions come from targeting qualified 

leads. Therefore, the more information you 

gather about a prospect, the easier you make 

the follow-up conversations for your sales 

teams.

9 out of 10  
consumers value  
when a business 
knows their account 
history and current  
activities with that 
company.

AUTOMATE THE REPETITIVE OR 
IMPERSONAL SALES ACTIVITIES

https://genbin.genesys.com/media/Genesys-CX-Report-FINAL_06112018.pdf
https://genbin.genesys.com/media/Genesys-CX-Report-FINAL_06112018.pdf


Track page views, clicks, and opens made by prospects to find the best 

opportunity to reach out. Connect key behaviours to automate your first email to 

them in real-time. 

 

Send a targeted campaign to multiple audiences within one email* by 

segmenting based on interests, industry, and stage of the customer journey.

*APSIS One’s Email tool has a handy Row Segmentation function to make 

communicating with multiple audiences fuss-free

When contacts enter specific stages of the customer journey—like a 

day before their trial ends or when they download an eBook, assign profile tags 

that trigger alerts or reminders to sales reps so they never miss an opportunity to 

follow up.

Instead of going back and forth manually to find a suitable timing, get 

back to free trial and demo requests by automating responses with a meeting 

scheduler, like Calendly.

Set up automated ‘thank you’ SMS or email messages to contacts after a 

meeting.

Here are five stages of the customer journey that you can automate—coding not  

necessary. Just a combination of Efficy CRM Enterprise and APSIS One will do:

This is how Efficy CRM Enterprise works to 

give you the best insights for the foundation 

of your next campaign and lets sales know 

when leads are ready to convert. Instead of 

working with large volumes of siloed data 

that makes finding your niched customer 

segments who are in “buy mode” impossible, 

you get an improved flow of information 

within the organisation; all gathered in one 

central system for customer relationship 

management, reporting, and marketing 

activities.

Now that efficient contact management is 

dealt with and your customer potential is 

unified in one single view, it’s time to bring in 

a marketing platform like APSIS One so you 

can put one of the most valuable purposes of 

segmentation to good use. Beyond crafting 

personalised marketing messages, segments 

pair perfectly with marketing automation 

to guide leads down the sales funnel—from 

awareness to conversion, to nurture every 

lead more precisely towards purchase by 

sending targeted communications and deals 

that drive them to the next stage.

With all this data, you’ll be able to empower 

your sales teams to drive better, personal 

engagement with prospects and customers. 

The beauty of sales and marketing today is 

that you can take advantage of technology 

to automate everything that does not need 

personal effort, up to the point where a sales 

rep or an account manager is needed in the 

conversation. That way they can focus on 

the tasks that truly matter—like nurturing 

customer relationships. 

The beauty of sales & marketing today is that you can take advantage of technology to 

automate everything that does not need personal effort, up to the point where a sales rep or 

an account manager is needed in the conversation. That way they can focus on the tasks that 

really matter—like building customer relationships. 



HELP SALES FOLLOW-UP 
EFFORTLESSLY AND DELIVER 
PROACTIVE SERVICE

It’s not just the happy customers that hold the key to a successful business—it’s the ones who 

are not that you should manage and keep engaged. Having a CRM plugged into your marketing 

solution helps you stay in contact with customers so you can consistently gauge their level of 

satisfaction with your brand.

Regardless of the industry you are in or 

the size of your business, relationship 

management is an integral aspect of 

modern-day marketing. Every customer 

wants to be understood and expects 

businesses to deliver on their needs.

When your customers decide which company 

to purchase from, pricing isn’t the only factor. 

They also take the customer experience into 

account. Imagine having misplaced customer 

info, only to learn that it resulted in losing 

the customer to a competitor. Or, your top 

two sales reps pursuing the same prospect, 

resulting in an annoyed customer hounded 

by multiple calls and unwanted emails.



Nurture leads. By assessing past actions and identifying indicators for future 

opportunities, they are able to personalise their experience through targeted 

multichannel campaigns and improve the customer journey. 

 

Make informed decisions. Finding the right prospects and customers 

becomes less complex. Sales and marketing teams know how to drive the 

prospect down the sales funnel with the relevant marketing messages at the 

perfect time.

 

Adapt and win deals faster. When teams are aligned, automation can be 

put in place to deliver personalised journeys without the extra effort. Reducing 

manpower, resources, and costs while engaging your customers in real-time. 

 

Manage tasks, contacts, and sales conversations. Following up or 

making first contact with a prospect at the right time could make a big impact on 

whether or not you win that lead. So it’s of utmost importance that the correct 

and up-to-date information is easy to manage in real-time and is accessible to the 

whole sales team.

Pairing Efficy CRM Enterprise with APSIS One means that not only will you be better  

equipped to track customer interactions and quickly identify sales opportunities,  

you will also able to easily:

Empower your sales teams to sell smarter, help your marketers improve the customer journey, 

and nurture sales-ready leads; syncing a CRM system like Efficy CRM Enterprise to your 

marketing solution ensures both sales and marketing teams are aligned to win more deals.



An existing customer registers for one of your upcoming webinars. 
This is logged in your CRM system and sends a notification to their account 

manager. After some digging, you find out that they have been looking at 

products, services, and resources related to this particular topic. This means your 

account manager can pass on relevant info, targeted offers, and is also in a better 

position to upsell. 

Your gym member signs up for a group training session at a physical 

location and they receive a booking confirmation by SMS. Keep the conversation 

going with a follow-up email asking for a rating of the training session they 

attended. This email could also include a roster of upcoming sessions they can 

book, and maybe even a discount on fitness products if you sell merchandise. 

With Efficy CRM Enterprise integrated, you can easily piece together behavioural data from 

your marketing solution, into one seamless customer journey. Here are two examples:

Instead of guessing who a prospect is, syncing your CRM and marketing solution would 

reveal more of their interests. This makes it possible to craft a holistic persona, adapt 

content from your marketing campaigns to improve the overall customer experience, 

and ultimately, convert visitors into paying customers. 

Knowing how many web visitors, clicks, 

or page sessions you have is good, but 

undoubtedly knowing who the people are 

behind these numbers would be even better. 

But you can’t get these insights from your 

marketing platform alone. Although it can 

tell you how your campaigns or emails are 

performing, having combined insights from 

an integrated CRM system would give you a 

deeper knowledge of each customer.

So if you don’t have access to such data or 

if it’s scattered across systems, you’ll miss 

out on knowing who your most valuable 

customers are; this also puts a cap on your 

ability to personalise the buyer’s journey and 

engage prospects who are ready to buy more 

or become customers.

LEARN WHAT YOUR CUSTOMERS LIKE, 
AND HOW THEY ENGAGE WITH YOU



Ensuring the smoothest customer journey 

is the best way to create repeat customers. 

Synchronising your Efficy CRM Enterprise 

system with APSIS One gives you greater 

opportunities to drive frictionless 

engagement across digital and physical 

channels, and develop meaningful customer 

relationships. We know by now that 

personalisation is a great addition to your 

marketing, and goes a long way in making 

a customer feel valued. But it’s also a way 

to boost customer loyalty, increase brand 

awareness, drive sales, and even more when 

you sync your Efficy CRM Enterprise system 

with APSIS One.

Profiles in the marketing platform are 

enriched based on the data gathered on 

your customers in the CRM. This gives you 

the power to create advanced marketing 

flows that react to CRM queries on orders, 

segment status or behaviour, to elevate the 

customers’ journey. 

Example #1 You want to invite your highest qualifying prospects to an exclusive 

event. With Efficy CRM Enterprise, you’d be able to find leads with the highest scores and to 

gauge interest—identify the ones who have attended similar events. Whilst APSIS One would 

help you craft and deliver targeted messages to these profiles, automating a series of emails to 

follow-up and retarget in the future.

Example #2 You are launching a new service and would like to offer free, 

personalised consultancy to prospects. You segment audiences based on the industry by 

pulling this data from Efficy CRM Enterprise into APSIS One and create your campaign. Instead 

of multiple emails catered to each target industry, you only need to build one email because 

APSIS One supports content segmentation so each group receives relevant content!

Example #3 Your web store was launched three months ago, and you want to bring 

more customers online. Starting with your data in Efficy CRM Enterprise, you can filter for the 

customers who only made a purchase or visited your physical locations. You can send these 

patrons a targeted marketing campaign with an exclusive offer to carry through online-only 

and bridge the gap between online and offline transactions.

When your campaigns are relevant to your audience, it provides the highly personalised 

attention that prospects and customers not only want but expect. As you continue to refine 

your approach based on individual needs, wants, and behaviours, your contacts will be able 

to associate your brand with trust; the kind of brand that contacts look forward to interacting 

with and maybe even recommend to others.

ENHANCE THE CUSTOMER 
RELATIONSHIP AND ELEVATE  
THEIR EXPERIENCE



Almost 92% of companies believe technology is crucial to achieving their goal of 

customer-centricity and delivering more meaningful brand relationships. Join the 

majority, and bring your data and business into One. Tear down the walls between 

sales, marketing, and all your customer-facing departments and get a real-time flow 

of information that makes personalising the entire customer journey a possibility.

BUT DON’T JUST TAKE OUR WORD 
FOR IT
Just plug in🔌  Connecting Efficy CRM Enterprise to APSIS One is easier than you 

imagine. Our Integration Specialists will handle everything and walk you through each 

step of the way—and there are only five steps to a fully integrated system! But don’t 

just take our word for it, see for yourself by  booking a free personal demo. No 

obligations, just a simple chat.

BID DATA SILOS AND  
DISCONNECTED INSIGHTS ADIEU

https://findstack.com/crm-statistics/
https://form.apsis.one/qmGpywbp7dqQR

